Estonian Public Media perception of China by FREDERIK ANNUS（安飞瑞）
学校编码：10384 
学号：25520141154580
         
硕  士  学  位  论  文
         
爱沙尼亚大众传媒视角下的中国
         
Estonian Public Media perception of China
         
FREDERIK ANNUS（安飞瑞）
         
指导教师：professor Zhang Biwu
         
专业名称：国际关系      
         














         





         
         
另外，该学位论文为(                  )课题(组)的研究成果
，获得(                    )课题(组)经费或实验室的资助，在(
          )实验室完成。(请在以上括号内填写课题或课题组负责人或
实验室名称，未有此项声明内容的，可以不作特别声明。)
         
         
         
声明人(签名)：
         
         














         







         
         
本学位论文属于：
         
         
(     )1.经厦门大学保密委员会审查核定的保密学位论文，于
年 月 日解密，解密后适用上述授权。
         
         
(     )2.不保密，适用上述授权。
         





         
         
         
声明人(签名)：
         
         














         

































         
         
Abstract
This thesis examines Estonia’s public media perception of China in three
prominent Estonian daily
newspapers: Postimees, Eesti P&auml;evaleht and &Otilde;htuleht. Drawing from
the constructivist theory and
media framing theory, this thesis argues that journalists contribute to beliefs,
identities, and
perceptions. Furthermore, the journalistic practices of big countries also influence
the journalistic
predisposition. This thesis adopted media frame analysis to decode the most
prominent news frames
on China during 2013-2016 in the three aforementioned newspapers, and argues
that, in general
Estonian public opinion is rather negative toward China in certain categories.
Research found no
difference in the representation between the three publications. This thesis also
argues that China
does not receive enough attention in the minds of opinion leaders. A further
conclusion is that there
is a lot of ambiguity amongst the Estonian public over what kind of state China
is/will be. This
thesis will conclude by providing some suggestions to improve China’s image in
Estonia.
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